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Financial Sentiment Christmas Comes Earlier

of shoppers are stressed about holiday Consumers are planning to tackle their holiday shopping

38% shopping this year, many even more so than even earlier

last year, especially due to inflation (60%)
In summer
10%

(September, October)

\ \ (July, August)
30% 41% 42% 28% In early fall 4"%

Gen Z Millennials Gen X Boomers In late fall 34%

(November)

. In December -I 50/
To reduce holiday-expense related stresses (early to mid) o

consumers are:

Spending less 40% 06 we have decided to 681 want to start shopping earlier
. : shop as early as for many reasons. Mostly to get
SRR IE] GROIES 38% possible to give great discounts on gifts.
37% us time to find the Then | will be less stressed out
best deal. ¥/ over shopping with chaotic and

Saving up between now and the holidays 36% rude people around me! VY
- Male, Gen X - Female, Millennial

Creating a budget

Source: Morning Consult's Afterpay Festive Forecast, August 2024
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Most Wanted Gifts

GenZ Millennial

ﬁj 485%

Clothlng, Shoes
Electronlcs
and Jewelry

Who are the consumers leaning on
Afterpay most for budgeting needs?

20 2790

Millennial Parents

"

‘Tis The Season for Experiences

Among Gen Z and Millennials
are rising in popularity!
Vacation / Travel
Experiences
Event Tickets
Dining-related
Experiences
Subscriptions
Activities /
Classes

travel-related

BNPL is a Must-Have

Shoppers see BNPL and

as convenient tools to help

stretch their budgets and offer
more flexibility

&

Top Reasons
Consumers choose Afterpay’s Pay in 4:

0
‘e, K
.
R

1, Convenience
7. Reliability

%, Lack of interest fees

40 Speed

%

Source: Morning Consult's Afterpay Festive Forecast, August 2024
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Afterpay users are more likely to stretch their budget this holiday season compared to the average shopper.

2024 Projected Holiday Spend

. Adults . Afterpay Users Afterpay Considerers
* Nearly one in four shoppers who would
consider Afterpay say it's because it would
help stretch their budget.
30%

20%
10% I I II I

Less than $100 $100-$250 $250-$500 $500-$1000 $1000-$1500 $1500-$2000 $2000+

Source: Morning Consult's Afterpay Festive Forecast, August 2024



